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Title
Qualitative Research and Characteristics of Interviewees as Narrators

Abstract

Some interviewees can express themselves elaborately although others say as little as possible. Famous qualitative
research involves the informants who not only know the field well, but also can discuss many points that the
researcher wants to excerpt in his/her paper. To clarify the kind of information important for qualitative research,
we analyzed four prized qualitative studies. We labeled almost all excerptions. As a result, six categories were
identified: concrete explanation of their experiences, explanation of the meaning of their experiences, handling
methods to combat the obstacles they face, panoramic explanation of their and others’ view, explanation of future
and counterfactual past, and the storytelling that conflicts with reality. We discussed characteristics of the “better
interviewee” and structure of evidence in qualitative research.
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